
Advertise in our Holiday Gift Special Section
November/December 2016 Issue

Our readers = Your customers
AFFLUENT. INFLUENTIAL. KNOWLEDGEABLE.

MAY | JUNE 2016  $6
Owned and Published by the Cornell Alumni Association

PLUS:
Remembering 
President Elizabeth Garrett

F O O D  &  D R I N K  S P E C I A L

Advertising in CAM is a smart choice, reaching an engaged, intelligent,

and motivated audience. Our readers are sophisticated and curious 

consumers. They are our nation’s innovators, thought leaders, and  

trendsetters. Promote your holiday gift idea to these movers and shakers.
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CORNELL

WHO’S THE BIG RED’S 
GREATEST ATHLETE?

EZRA HOSTS A 
CHARTER DAY DINNER

THE SPIRIT OF INNOVATION

HOT TRUCK: ODE TO THE ‘PMP’

TEST YOURSELF WITH 
AN 1800S entrance exam

celebrating 
a century 
and a half

cornellalumnimagazine.com

ALUMNI MAGAZINE

Special Issue:

MARCH | APRIL 2015       $6.00OWNED AND PUBLISHED BY THE CORNELL ALUMNI ASSOCIATION

OWNED AND PUBLISHED BY THE CORNELL ALUMNI ASSOCIATION NOVEMBER | DECEMBER 2015  $6.00

PLUS:

the Inauguration
of ElizaBeth Garrett

Ruth Bader Ginsburg ’54: 
her pioneering path 
to the supreme court 

big red Gift Guide

The 75th Anniversary of the ‘Fifth Down’ Game

JULY | AUGUST 2016  $6
Owned and Published by the Cornell Alumni Association

PLUS:
Golf course designers  
reach Olympic heights 
Big Red weddings
ESPN’s Sarah Spain ’02  

In the Room 
Where  
You Lived

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 

 

  
 

  

 
 



Sandra Busby
Advertising Manager
(607) 272-8530, EXT. 23
SLB44@CORNELL.EDU

P A G E  1

say they are curious and enjoy life

considered purchasing 
a product or service 

advertised in Cornell 
Alumni Magazine

share their 
magazine with 

others

reading Cornell
Alumni Magazine

are often asked by friends 
and family for restaurant 

recommendations

have purchased a 
product or service 
advertised in Cornell 
Alumni Magazine

I V Y  L E A G U E  M A G A Z I N E  N E T W O R K  R E A D E R  P A N E L  S U R V E Y  2 0 1 5 .

Readers spend
on average

6 Great Reasons to Advertise
in Cornell Alumni Magazine



Holiday Gift Special Section Rates & Deadlines
November/December 2016 Issue

Sandra Busby
Advertising Manager
(607) 272-8530, EXT. 23
SLB44@CORNELL.EDU
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PRINT ADS
Ad Sizes 4-C            2-C         B&W                   
Full Page (7 x 10 inches) $1,395         1,160            930
2/3 Page (4-9/16 x 10 inches)                  $1,035            860            685
1/2 vt. (4-9/16 x 7-3/8 inches) $835            695            560
1/2 hz. (7x 4-7/8 inches) $835            695            560 
1/3 sq. (4-9/16 x 4-7/8 inches)                    $585            490            390 
1/3 vt. (2-3/16 x 10 inches) $585            490            390
1/6 vt. (2-3/16 x 4-7/8 inches) $315            265            210 
1/6 hz. (4-9/16 x 2-3/8 inches)                    $315            265            210
1/12 (2-3/16 x 2-3/8 inches) $185            150            120
Cover 2 or 3 $1,595         1,335         1,125
Cover 4 $2,055         1,365         1,220 

WEBSITE ADS
Full Skyscraper $100/month or $200/issue
1/2 Skyscraper $50/month or $100/issue
Banner (embedded in editorial) $50/month or $100/issue

DESIGN SERVICES
Consultation, Art Direction, and Graphic Design: $80.00/hour 

DEADLINES
Ad Reservation Deadline                  September 15
Ad Materials Deadline September 22

PUBLICATION DATE
In Mailboxes Beginning November 1



Sandra Busby
Advertising Manager
(607) 272-8530, EXT. 23
SLB44@CORNELL.EDU

Sizes & Specifications
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American Crafts by Robbie Dein

Representing the Art & Soul of America’s Finest Artisans
Pottery  Art Glass  Jewelry  Woodwork  Fiber
Shop Anytime  @  MyAmericanCrafts.com

158 Ithaca Commons  607-277-2846  info@ACRD.biz

Raku Pigeons
Handcrafted in TX

Buffalo Spirit 
Leather Bracelet 
Handcrafted in MT

26” Swirl Clock
Russian and Asian Luan Plywoods 
Hand Sculpted in FL

Full 
Page: 
7" x 10"

Trim size: 
8.25" x 10.875"

Bleed area: 
8.375" x 11.125"

2/3 
Page: 
4.563" x 10"

1/3 
Vertical: 
2.188" 
x 10"

1/3 
Square: 
4.563" x 4.875"

1/6 
Vertical: 
2.188" 
x 4.875"

1/2 
Horizontal: 
7" x 4.875"

1/6 
Horizontal: 
4.563" x 2.375"

1/2 
Vertical 
4.563" x 7.375"

1/12:  
2.188" 
x 2.375"

File formats:
TIFF, JPEG, PDF, EPS

Color:
CMYK or black & white 
(not RGB)

Resolution:
300 ppi 

Submit Ad Files to:
Sandra Busby
SLB44@cornell.edu

Production Questions?
Jennifer Infante, Art Director
JLK29@cornell.edu
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Advertising Manager
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Digital Advertising Options
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Website Ads

� Skyscraper ad (160x240 or 160x480 pixels)

� Appears on all current CAM website pages

� Entire ad clickable; can land on any URL desired

� Metrics available

� Graphic provided to CAM, ready to upload (JPEG, GIF, Animated GIF)

� Design Services: Consultation, Art Direction, and Graphic Design: $80.00/hour

Embedded Banner Ad  

� 600 x 150 pixels

� Placed within editorial / feature story 

� Entire ad clickable; can land on any URL desired

� Metrics available

� Graphic provided to CAM, ready to upload (JPEG, GIF, Animated GIF)

� Design Services: Consultation, Art Direction, and Graphic Design: $80.00/hour

Skyscraper Ad

160 x 480 pixels

Half Skyscraper Ad

160 x 240 pixels

Embedded Banner Ad

600 x 150 pixels



Sandra Busby
Advertising Manager
(607) 272-8530, EXT. 23
SLB44@CORNELL.EDU

360° Audience Distribution Across Multiple Platforms MAY/JUNE 2016
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Total Audience: 
39,902*

Direct Subscribers: 4%

Website Unique Visitors: 46%

Digital replica unique visitors: 4%
Mobile apps unique visitors: 3%

Dues Subscribers: 43%

*Estimated unduplicated
audience: 33,434

Cornell Alumni Magazine reaches a diverse audience of mature, educated consumers, with over 50% of our
print and digital readers located in the New England/Middle Atlantic regions. The magazine maintains a vibrant
digital presence, with expanded magazine content available on our website. An active social media campaign
further nurtures interest in the magazine, its content, and its advertisers.




