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NOVEMBER | DECEMBER 2017  $6
Owned and Published by the Cornell Alumni Association

The Big Red Bear 
takes center stage

PLUS: 

Tech campus photo tour
Law School clinics:  
Advocating for justice
Looking back at  
‘pumpkin mania’

Touchdown!

MARCH | APRIL 2016  $6
Owned and Published by the Cornell Alumni Association

Sugar
Shock
Robert Lustig, MD ’80, is sounding 
the alarm about harmful levels of 
fructose in the American diet

PLUS:
Baseball commissioner  
Rob Manfred ’80 
Study abroad:  
from Nicaragua to Nepal
Learning from disasters

SEPTEMBER | OCTOBER 2019  $6
Owned and Published by the Cornell Alumni Association

PLUS: 
Campus outdoor sculpture tour

Celebrity chef Jordan Andino ’10

Meet the ‘Sherlock Holmes  
of bird crimes’

 What’s the Buzz?
CU researchers lead the fight  
to save bees and other pollinators

SO19_cover_d_FINAL_OK.indd   1 8/12/19   10:55 AM

PLUS: 
Living color: A tour  
of dorm murals
Philadelphia Zoo  
CEO Vik Dewan ’76
Reunion 2017

Getting to know our  
fourteenth president

Martha 
Pollack

JULY | AUGUST 2017  $6
Owned and Published by the Cornell Alumni Association

MARCH | APRIL 2016  $6
Owned and Published by the Cornell Alumni Association

Sugar
Shock
Robert Lustig, MD ’80, is sounding 
the alarm about harmful levels of 
fructose in the American diet

PLUS:
Baseball commissioner  
Rob Manfred ’80 
Study abroad:  
from Nicaragua to Nepal
Learning from disasters

OWNED AND PUBLISHED BY THE CORNELL ALUMNI ASSOCIATION NOVEMBER | DECEMBER 2015  $6.00

PLUS:

the Inauguration 
of ElizaBeth Garrett

Ruth Bader Ginsburg ’54:  
her pioneering path  
to the supreme court 

big red Gift Guide

The 75th Anniversary of the ‘Fifth Down’ Game

Honor Over Victory

JULY | AUGUST 2016  $6
Owned and Published by the Cornell Alumni Association

PLUS:
Golf course designers  
reach Olympic heights 
Big Red weddings
Espn’s sarah spain ’02  
fights online abuse 

In the Room 
Where  
You Lived
Alumni and students  
compare notes

JULY | AUGUST 2018  $6
Owned and Published by the Cornell Alumni Association

PLUS: 
Meet Cornell’s ‘soil doctors’
Roller coaster designer Jim Seay ’84
Record-breaking septuagenarian 
marathon runner

MAY | JUNE 2019  $6
Owned and Published by the Cornell Alumni Association

161

PLUS: 
Engineering prof explores  
Rembrandt and Van Gogh 

Millennial multimedia mavens

Cyber security expert Adam Segal ’90, PhD ’00

Reasons to  
Come Back  
to Ithaca  
This Summer

SEPTEMBER | OCTOBER 2018  $6
Owned and Published by the Cornell Alumni Association

Campus’s iconic lake then and now

PLUS: 

Alum at the forefront of the  
‘third digital revolution’
NYC-based birder studies migration
Reunion 2018 in photos

Beautiful Beebe

    



Rates for Print & Digital Advertising

Digital Specifications* *Placement priority given to print advertisers

Leaderboard Ad — 800 x 90 pixels

n Prices per 2-month period coinciding with print issue
n Appears on all current CAM website pages
n Entire ad clickable; can land on any URL desired
n Metrics available
n Graphic provided to CAM, ready to upload (JPEG, GIF, Animated GIF)
n Design services: Consultation, art direction, and graphic design: $80/hour

Single Ad
300 x 250  

pixels

Double Ad
300 x 500 

pixels

Leaderboard Ad — 800 x 90 pixels

$430

Single Ad
300 x 250  

pixels

Double Ad
300 x 500 

pixels
$230

$115

   

Print Ad 4-C B&W 

Full page (7 x 10)  $1,395  $930 

2/3 page (4-9/16 x 10)  $1,035  $685 

1/2 vt. (4-9/16 x 7-3/8)  $835 $560

1/2 hz. (7 x 4-7/8)  $835 $560

1/3 sq. (4-9/16 x 4-7/8)  $585 $390

1/3 vt. (2-3/16 x 10)  $585 $390

1/6 vt. (2-3/16 x 4-7/8)  $315 $210

1/6 hz. (4-9/16 x 2-3/8)  $315 $210

1/12 (2-3/16 x 2-3/8)  $185 $120

Cover 2 or 3  $1,595 $1,125

Cover 4  $2,055 $1,220

Prices on sample ads (right page)

Design Services
Consultation, art direction, and graphic design: $80/hour

For more details or to reserve  
your ad space, contact: 
Sandra Busby,  Advertising Manager 
(607) 272-8530, ext. 1023 
slb44@cornell.edu

   

Digital Ad   

Leaderboard (800 x 90 pixels) $430 

Single Sidebar (300 x 250 pixels)   $115 

Single Sidebar Animated GIF (300 x 250 pixels)  $165

Double Sidebar (300 x 500 pixels)  $230

Double Sidebar Animated GIF (300 x 500 pixels)  $280 

Prices on sample ads (below)

Single Ad
Animated GIF

300 x 250  
pixels

Double Ad
Animated GIF

300 x 500  
pixels

$280

$165



159 Sapsucker Woods Rd  •  Ithaca, NY 14850
877-266-4928  •  www.sapsuckerwoods.com

B i n o c u l a r s  •  B o o k s  •  A u d i o  G u i d e s   
N a t u r e  G i f t s

A   T       S   A   P   S   U   C   K   E   R       W   O   O   D   S

Wild Birds Unlimited®

To read or to give great books?  
That is the question.

“And the Sparrow Fell gives as wonderful and 
accurate an account of Cornell in the Vietnam 

War years as anything I know.”
—Walter LaFeber, Professor Emeritus of History, 

Cornell University

“Forever Faithful shows why Cornell hockey and 
the experience at Lynah Rink have touched so 

many lives in so many different ways.”
—Mike Schafer, Jay R. Bloom ’77 Head Coach  

of Men’s Hockey

“A timely and deeply moving history of the 
several-decade-long struggle women and 
their male allies undertook in New York 

State to win the right to vote.”
—Devin Lander, New York State Historian

A N  I M P R I N T  O F  C O R N E L L  U N I V E R S I T Y  P R E S S

T H R E E H I L L S B O O K S . C O M

$29.95 hardcover

$24.95 hardcover

$26.95 hardcover

FROM CORNELL’S OWN PULITZER WINNER, 

JEFFREY GETTLEMAN ’94

(And there’s a juicy Cornell chapter . . .)

“Gettleman’s memoir of his life, his love, and the excitement and perils 
of journalism is a page-turner . . . Tremendous.” —Abraham Verghese

www.jeffreygettleman.com

Now Your Family Can Shop for YOU!
Shop Online Anytime. Everywhere 24/7/365

www.MyAmericanCrafts.com

american crafts
by robbie dein 

Formerly known as People’s Pottery 1972-1996

Sharing the Art & Soul of America’s Finest Artisans
Pottery w Art Glass w Jewelry w Woodwork w Fiber

158 East State St. 
On the Downtown Ithaca Commons 

(607) 277-2846 
email: manager@ACRD.biz

An Ithaca Gift Giving Tradition Since 1972

w

Is Ithaca still in your blood? Tompkins Financial—a $5.5 billion 
financial services company headquartered in Ithaca—is  

seeking outstanding candidates to join our team. If you want  
a great career in one of the best places on earth, visit 

TompkinsTrust.com/Careers, or follow us on LinkedIn.

Make your 
college town 

your hometown.
Come work for 

Tompkins Financial.

Tompkins Financial and its subsidiaries are proud to be Equal Opportunity Employers and encourage 
diversity in the workplace. Minority/Female/Disability/Veteran.

NEW YORK’S OLDEST ESTATE WINERY

2/3 Page: 
4.563” x 10”

1/3 
Vertical:
2.188”  
x 10”

1/3 Square: 
4.563” x 4.875”

1/2 Horizontal: 
7” x 4.875”

1/6 Horizontal: 
4.563” x 2.375”

1/2 Vertical: 
4.563” x 7.375”

1/12:  
2.188” x 
2.375”

$1,035

$585 $585

$835

$315

$315 $185

$835
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        Go WILD with the 
               Best American Riesling

C A Y U G A  L A K E

2014 Wild Ferment Riesling Ice Wine

98 Points – 2015 Canberra International Riesling Challenge 

best wine of the 2015 challenge 
best sweet riesling 

best american riesling

www.sheldrakepoint.com  
7448 County Road 153, Ovid, N.Y. 14521 607.532.9401

1/6 
Vertical: 
2.188” x 
4.875”

Is there a Cornellian
on your holiday list ?
Give them the gift of CAM!

$36 for a
year’s subscription

cornellalumnimagazine.com/subscribe/gift

Woodcrafts
By Vinny

One of a kind handcrafted gifts

• Wine Holders

• Bottle Stoppers

• Cutting Boards

• Ornate Pens

Vinny Nardozza ’76 
www.WoodcraftsByVinny.com
WoodcraftsByVinny@gmail.com

Print Specifications

Full Page: 

Without bleed:
7” x 10” 

With bleed:
8.25” x 10.875” (page size)

plus, 0.125” full bleed (all sides)

$1,395

Follow these simple steps to create an ad:
1)  Choose an ad size (samples on this page)
2)  Reserve ad space by: Wednesday, Sept. 16
3)  Design your ad 
4)  Submit a PDF file to Sandra Busby by:  

Wednesday, Sept. 23

Specification checklist:
✔ File format: PDF 
✔ Color: CMYK or black & white (not RGB)
✔ Image Resolution: 300 ppi

✔ Size: dimensions provided (samples on this page) 
✔ Full page ads require bleeds and crops  

(smaller ads do not)

❑

❑

❑

❑

❑



Our readers = Your customers

Holiday Gift Media Kit 2020
Sandra Busby, Advertising Manager
(607) 272-8530, ext. 1023
slb44@cornell.edu

 Circulation by Region (June 2019)
REGION CIRCULATION % OF TOTAL

n  New England: 2,035  13.1
n  Middle Atlantic: 6,103  39.4
n  South Atlantic: 2,882  18.6
n   East North Central: 950  6.1
n  East South Central: 142 0.9
n  West North Central: 233  1.5
n  West South Central: 397  2.6
n  Mountain:  530  3.4
n  Pacific:  1,870  12.1
 (including Alaska and Hawaii)

Page views:
30,827

per issue

Online Reach 
Cornell Alumni Magazine 
maintains a vibrant 
digital presence, with 
bi-monthly e-mail blasts 
reaching 180,000 alumni, 
faculty, parents, and 
staff, an active social 
media campaign, as well 
as expanded magazine 
content available on 
our website, all further 
nurturing interest in the 
magazine, its content, and 
its advertisers.

say they are curious and enjoy life

considered purchasing 
a product or service 
advertised in Cornell 

Alumni Magazine

share their 
magazine 

with others Readers spend 
on average

 

reading Cornell 
Alumni Magazine

are often asked by friends 
and family for restaurant 

recommendations

have purchased a 
product or service 
advertised in Cornell 
Alumni Magazine
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6 Great Reasons to  
Advertise in Cornell  
Alumni Magazine

Our readers = Your customers

Page views:
49,410

per issue

say they are curious and enjoy life

considered purchasing 
a product or service 
advertised in Cornell 

Alumni Magazine

share their 
magazine 

with others Readers spend 
on average

 

reading Cornell 
Alumni Magazine

are often asked by friends 
and family for restaurant 

recommendations

have purchased a 
product or service 
advertised in Cornell 
Alumni Magazine
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6 Great Reasons to  
Advertise in Cornell  
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