
PLUS: 
Living color: A tour  
of dorm murals
Philadelphia Zoo  
CEO Vik Dewan ’76
Reunion 2017

Getting to know our  
fourteenth president

Martha 
Pollack

JULY | AUGUST 2017  $6
Owned and Published by the Cornell Alumni Association

MARCH | APRIL 2016  $6
Owned and Published by the Cornell Alumni Association

Sugar
Shock
Robert Lustig, MD ’80, is sounding 
the alarm about harmful levels of 
fructose in the American diet

PLUS:
Baseball commissioner  
Rob Manfred ’80 
Study abroad:  
from Nicaragua to Nepal
Learning from disasters

NOVEMBER | DECEMBER 2017  $6
Owned and Published by the Cornell Alumni Association

The Big Red Bear 
takes center stage

PLUS: 

Tech campus photo tour
Law School clinics:  
Advocating for justice
Looking back at  
‘pumpkin mania’

Touchdown!

MARCH | APRIL 2018  $6
Owned and Published by the Cornell Alumni Association

Since CU’s founding,  
PE has been a key part  
of the student experience

Phys Ed
BIG RED 

OWNED AND PUBLISHED BY THE CORNELL ALUMNI ASSOCIATION NOVEMBER | DECEMBER 2015  $6.00

PLUS:

the Inauguration 
of ElizaBeth Garrett

Ruth Bader Ginsburg ’54:  
her pioneering path  
to the supreme court 

big red Gift Guide

The 75th Anniversary of the ‘Fifth Down’ Game

Honor Over Victory

SEPTEMBER | OCTOBER 2017  $6
Owned and Published by the Cornell Alumni Association

Professor Tom Gilovich 
studies the psychology 
of everyday life

PLUS: 
Big Red hockey’s greatest hits
Alum’s Vietnam-era novel
Celebrating Zinck’s Night

What Do You       

 Think?

JULY | AUGUST 2016  $6
Owned and Published by the Cornell Alumni Association

PLUS:
Golf course designers  
reach Olympic heights 
Big Red weddings
Espn’s sarah spain ’02  
fights online abuse 

In the Room 
Where  
You Lived
Alumni and students  
compare notes

 Cayugae lacus aqua

undis veneta

Surgit nostra Alma Mater 

nobilis, pulchra.

Tolle cantum! Laudes eius 

Sursum ascendant! 

Ave nostra Alma Mater! 

Vigeat Cornell! 

JANUARY | FEBRUARY 2018  $6
Owned and Published by the Cornell Alumni Association

PLUS: 

The evolution of CU’s libraries
TV journalist S.E. Cupp ’00
Bobsledding alumna aims for 
second Olympic medal

Active Voice
The Hill is alive with the sound of Latin

J U L Y  |  A U G U S T  I S S U E  •  2 0 1 8  M E D I A  K I T

Reserve ad space by  MAY 15
Ad files due on  MAY 22

In mailboxes beginning  JULY 1

Advertise in our  
Big Red Writers  

Special Section

Bring your work to the attention of fellow Cornellians!



Rates for Print & Digital Advertising

Digital Specifications* *Placement priority given to print advertisers

Leaderboard Ad — 800 x 90 pixels

n	 Appears on all current CAM website pages
n	 Entire ad clickable; can land on any URL desired
n	 Metrics available
n	 Graphic provided to CAM, ready to upload (JPEG, GIF, Animated GIF)
n	 Design services: Consultation, art direction, and graphic design: $80/hour

Single Ad
300 x 250  

pixels

Double Ad
300 x 500 

pixels

Leaderboard Ad — 800 x 90 pixels

$430

Single Ad
300 x 250  

pixels

Double Ad
300 x 500 

pixels
$230

$115

	 		

Print Ad	 4-C	 B&W 

Full page (7 x 10) 	 $1,395	  $930	

2/3 page (4-9/16 x 10) 	 $1,035	  $685 

1/2 vt. (4-9/16 x 7-3/8) 	 $835	 $560

1/2 hz. (7 x 4-7/8) 	 $835	 $560

1/3 sq. (4-9/16 x 4-7/8) 	 $585	 $390

1/3 vt. (2-3/16 x 10) 	 $585	 $390

1/6 vt. (2-3/16 x 4-7/8) 	 $315	 $210

1/6 hz. (4-9/16 x 2-3/8) 	 $315	 $210

1/12 (2-3/16 x 2-3/8) 	 $185	 $120

Cover 2 or 3 	 $1,595	 $1,125

Cover 4 	 $2,055	 $1,220

Prices on sample ads (right page)

Design Services
Consultation, art direction, and graphic design: $80/hour

For more details or to reserve  
your ad space, contact: 

Sandra Busby,  
Advertising Manager 
(607) 272-8530, ext. 23 
slb44@cornell.edu



Big Red books are a delight
for Cornell fans of all ages!

Only $14.95 each

Relive your best
Cornell memories

following
Big Red Bear

across campus to
a hockey match.

Take your
place among

fellow Cornell
alumni who

have gone on
to great

adventure and
achievement.

by Heather Little

www.MascotBooks.com
www.store.cornell.edu

Hardcover Books
Available at:

Companion Coloring
Book Exclusively at
The Cornell Store

$5.95

This “Story of the 
Sixties” chronicles  
the lives of five  
Cornell freshmen 
from totally different 
backgrounds and  
follows them from 
orientation to  
graduation during the 
most turbulent period  
in American college 
history as the clouds  
of the War in Vietnam 
gather over the campus.

By STEVEN S. KUSSIN ’69
Available at Amazon.com and BarnesandNoble.com

Kussin Book Ad JA17.indd   1 6/16/17   11:38 AM

TOUCHDOWN 
The Story of the 

Cornell Bear

BY JOHN H. FOOTE ’74

$19.95 paperback (plus tax)

AVAILABLE FROM 
THE CORNELL STORE  

IN DECEMBER
SHOP ONLINE AT  

STORE.CORNELL.EDU

CORNELL UNIVERSITY PRESS

Print Specifications

Full Page: 

Without bleed:
7” x 10” 

With bleed:
8.25” x 10.875” (page size)

plus, 0.125” full bleed (all sides)

2/3 Page: 
4.563” x 10”

1/3 
Vertical:
2.188”  
x 10”

1/3 Square: 
4.563” x 4.875”

1/2 Horizontal: 
7” x 4.875”

“Life is not a passive experience. 
I vowed to take action.”

 —  Dr. Carolyn Goodman, ‘36 
civil rights icon

Co-authored by Brad Herzog, ‘90

www.WhyNotBooks.com 
#FreedomSummer

AVAILABLE WHEREVER BOOKS ARE SOLD 
Proceeds benefit:

A “must-read” — New York Post

1/6 Horizontal: 
4.563” x 2.375”

1/2 Vertical: 
4.563” x 7.375”

1/12:  
2.188” x 
2.375”

$1,035

$585 $585

$835

$315

$185

$835

FOREVER FAITHFUL
by Jim Roberts ’71
with Arthur Mintz ’71
$24.95 hardcover

“Most of all, I remember the fans. The 
ones who camped out overnight in raw 
Ithaca weather to get their season tickets. 
The ones that went on the road with us, 
to Christmas tournaments in Boston or 
New York. They taught us a life lesson—
always do what you do where it matters.”

—from the Foreword by Ken Dryden ’69

AND THE SPARROW FELL
by Robert J. Mrazek ’67
$26.95 hardcover 

A coming-of-age tale set against the backdrop of campus 
unrest during the Vietnam War, And the Sparrow Fell tells 
the story of three Cornell undergraduates in the spring of 
1967. While Rick Ledbetter heads for combat, his brother 
Tom, and Tom’s girlfriend, Kate, lead protests at home. As 
family and country disintegrate, the true price of war is 
brought to bear on them all. 

“And the Sparrow Fell grabbed me from the first page 
and kept getting deeper and more powerful.”

—David Maraniss, Pulitzer Prize-winning author of  
They Marched into Sunlight

A N  I M P R I N T  O F  C O R N E L L  U N I V E R S I T Y  P R E S S

Publishing New York’s story from Brooklyn to Buffalo and beyond

A N  I M P R I N T  O F  C O R N E L L  U N I V E R S I T Y  P R E S S

threehillsbooks.com

$1,395

1/6 
Vertical: 
2.188” x 
4.875”

Into the Blue 
Somewhere
by Catherine Becker 
Reynolds ‘66
Middle-schooler  
Victory jolts into a  
weird new world  
and must help  
his two troubled 
grandfathers  
find peace.

Available at Amazon.com

Reynolds Book Ad JA17.indd   1 6/15/17   1:45 PM

$315

Follow these simple steps to create an ad:
1) 	Choose an ad size (samples on this page)
2) 	Reserve Ad Space by: Tuesday, May 15
3) 	Design your ad 
4) 	Submit a PDF file to Sandra Busby by:  

Tuesday, May 22

Specification checklist:
✔	 File format: PDF 
✔	 Color: CMYK or black & white (not RGB)
✔	 Image Resolution: 300 ppi

✔	 Size: dimensions provided (samples on this page)	
✔	 Full page ads require bleeds and crops  

(smaller ads do not)

What Was Mine
Simon & Schuster/Gallery Books

People Magazine’s 2016 Book Pick
A novel by Helen Klein Ross
(Maryhelen Klein ’76 at Cornell)
“Helen Klein Ross takes a shocking 
premise and uses it to illuminate 
our human condition.”

—CLAIRE MESSUD, New York Times
bestselling author of The Woman Upstairs

HelenKleinRoss.com

What Was Mine
Simon & Schuster/Gallery Books

People Magazine’s 2016 Book Pick
A novel by Helen Klein Ross
(Maryhelen Klein ’76 at Cornell)
“Helen Klein Ross takes a shocking 
premise and uses it to illuminate 
our human condition.”

—CLAIRE MESSUD, New York Times
bestselling author of The Woman Upstairs

HelenKleinRoss.com

What 
Was Mine

❑

❑

❑

❑

❑



Big Red Writers Media Kit 2018
Sandra Busby, Advertising Manager
(607) 272-8530, ext. 23
slb44@cornell.edu

like to learn about 
art and culture

consider themselves 
sophisticated

consider themselves 
intellectuals

are asked by family 
and friends for book 
suggestions

Our Readers, Your Audience
Curious. Influential. Well read. 

I V Y  L E A G U E  M A G A Z I N E  N E T W O R K  R E A D E R  P A N E L  S U R V E Y  2 0 1 5

The average number of 
minutes spent reading 
Cornell Alumni Magazine

say they are curious 
and enjoy life

have considered 
purchasing a product or 

service advertised in 
Cornell Alumni Magazine

share their 
magazine 

with others

are willing to 
pay more for 
quality items

are interested 
in �ne arts

have purchased a 
product or service 
advertised in Cornell 
Alumni Magazine

 Circulation by Region (June 2017)
REGION	 CIRCULATION	 % OF TOTAL

n 	New England:	 2,229 	 13.3
n 	Middle Atlantic:	 6,653 	 39.7
n 	South Atlantic:	 3,033 	 18.1
n 	East North Central:	 1,073 	 6.4
n 	East South Central:	 168 	 1.0
n 	West North Central:	 251 	 1.5
n 	West South Central:	 452 	 2.7
n 	Mountain: 	 570 	 3.4
n 	Pacific:	 1,994 	 11.9

Page views:
29,687

per issue

Online Reach 
Cornell Alumni Magazine 
maintains a vibrant 
digital presence, with 
bi-monthly e-mail blasts 
reaching 220,000 alumni, 
faculty, parents, and 
staff, an active social 
media campaign, as well 
as expanded magazine 
content available on 
our website, all further 
nurturing interest in the 
magazine, its content, and 
its advertisers.
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